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Tech Mahindra enables global hospitality organizations to be their guests ever present, all-knowing helper in their time of
indecision, anxiety, need and want. Managing increasing traveler expectations and providing personalized user experience remains a
key focus area for our clients. We build solutions that result in increased customer loyalty and satisfaction.

Our Hospitality Practice offers a broad range of consulting and technology services including enhancing customer journey, building

& integrating applications, infrastructure modernization and implementing emerging technologies to achieve greater user
experience.
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Connected World.
Connected Experiences.




CHANGE BETTER GROW GREATER
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In today’s hyper-connected digital world, Hoteliers are increasingly adopting newer and better technologies to drive digital guest
engagement, empower staff and optimize operational efficiencies, which increases profitability and opens new revenue generation
opportunities. The dynamics of digital business dictate that “he or she who has the best eco-system wins” - to that end we've
invested heavily, and because of it we've been recognized as a Leader across 6 quadrants of ISG's Provider Lens™ Digital Business
Transformation Global Report for 2019 and as the leading non-US company on Forbes' Digital 100 List.

Our customers look to us for cutting-edge technology, innovation practices and dedicated Centers of Excellence (CoEs) to address
business problems using the power of Digital, Internet of Things (loT), Robotic Process Automation (RPA), Big Data & Analytics,
Application and Infrastructure Modernization. Tech Mahindra has helped many customers benefit from over a decade of experience
driving hospitality industry transformation.



Tech Mahindra’s Artificial Intelligence (Al) Platform
for Infrastructure Management
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CareXa: Framework for enhancing Customer Experience

CareXaleverages:

Al, Robotics & Analytics | Digital Channels | Integrating Industry’s leading tools and Tech Mahindra’s IPs
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Reduced cost of purchase per transaction to $10 from $18.5 . ]
Reduced monthly incident count from 2000 to 800 numbers n

COST

Improved customer satisfaction and rating on service delivery J.
80% G SAT Score with continuous improvement mB
EXPERIENCE

Omniscient & Omnipresent
Tech Mahindra SMART OFFERS

Tech Mahindra’s Smart Offer platform is a Big Data Analytics based platform for generating personalized offers to customers. It
combines the power of external (Social and Local data) and internal data (both structured & unstructured data) of an enterprise
together with intelligent algorithms to generate right choices / offers for customers and analytics for right targeting.

Our customer 360 degree Big Data Analytics provides guided choices using customer data spread across.

J

Public
{ ) LK %nﬂn -
49 Travel Social Networking %j -
O Mormt 2 s Increase in offer
Weather ==
3 Party & Usage Data , =2 0 acceptance rate
Forecasts = (External) & Twitter ;% % >' 90 A) U|J to 2.5X
atrom Location and — 5 of customer
local vendors =t . ;
s = behaviour Decrease in
Unstructured S = : :
Data with Bank S 2 Conversion Period by
E 25-30%
Customer / - @
" Cals g . Increase in revenue
tructure .
Datawith Bank 1 U /0 per customer
ri % of customer §9-15
behaviour

ERP Core Banking/

Systems Sgstrg% FO R B Es

GLOBAL
DIGITAL
## 1100
NoN-US CompaNY

www.techmahindra.com

i AT 1 2 Kobi Anderson (Kobi.Anderson@TechMahindra.com)
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